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OUR MISSION

We empower people
worldwide to make
fact-based decisions.
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GGet to know our company
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ABOUT STATISTA

Where is Statista today -
and what comes next?
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Our locations
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Content on the Statista platform
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Revenue

Revenue development
Market indicators
Forecasts

Industry segments
Market shares

Cost KPIs

AH|XtC|OIH

v Attitudes

v Behavior

v Wishes

v Target groups
v Media usage &

ownership

)€ tllolH
v Company profiles
v Benchmarking
v Top player ranking

v Financial indicators

= 19|
v Trends
v Technologies

v Macroeconomic data
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Industry overview
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Advertising & Marketing
« Advertising

« Brands & Leaders

« Marketing

Agriculture
+ Farming
« Fisheries & Aquaculture
+ Forestry

Chemicals & Resources
« Chemical Industry
» Fossil Fuels
« Mining, Metals
& Minerals
« Petroleum & Refinery
+ Plastic & Rubber
* Pulp & Paper

Construction
 Building Construction
» Heavy Construction

Consumer Goods & FMCG

+ Alcoholic Beverages

* Apparel & Shoes

+ Cannabis

* Cleaning Products

» Cosmetics & Personal Care

* Food & Nutrition

* Furniture, Furnishings &
Household Items

* Garden & Patio

*+ Home Improvement

* Non-Alcoholic Beverages

* Pets & Animal Supplies

» Tobacco

+ Toys

Economy & Politics

+ Economy

* International

» Politics & Government

eCommerce

 B2B eCommerce

+ B2C eCommerce

« C2C eCommerce

+ Digital Shopping Behaviour
+ Key Figures of eCommerce
« Paid Content

Energy & Environment

« Climate and Weather

* Emissions

* Energy

« Environmental Technology &
Greentech

+ Waste Management

+ Water & Wastewater

Finance & Insurance

¢ Financial Institutions

e Financial Instruments &
Investments

« Financial Services

* Insurance

Health, Pharma & Medtech

+ Care & Support

e Health Professionals &
Hospitals

* Health System

* Medical Technology

* Pharmaceutical Products &
Market

« State of Health

Internet

« Communications

* Cyber Crime & Security

» Demographics & Use

* Mobile Internet & Apps

¢ Online Search

¢ Online Video & Entertainment

e Reach & Traffic

« Social Media & User-Generated
Content
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Industry overview
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Life

» Celebrities

» Family & Friends

* Love & Sex

* Personality & Behavior

* Public and religious holidays

Media

* Audio

» Books & Publishing

* News

* TV, Video & Film

* Video Games & eSports

Metals & Electronics

» Aerospace & Defense
Manufacturing

+ Electronics

* Industrial Machinery
Manufacturing

* Metals

* Rolling Stock Manufacturing

+ Shipbuilding

+ Vehicle Manufacturing

Real Estate

« Commercial Real Estate
e Industrial Real Estate

* Mortgages & Financing
* Property Services

* Residential Real Estate

Retail & Trade

+ DIY Retail

» Fashion & Accessories
* Food & Beverage

» Furniture Retail

» General Merchandise
* Health & Hygiene

* International Trade

+ Office Supplies

* Private Label

* Retail Technology

* Shopping Behavior

* Sports & Leisure

+ Subscriptions & Direct Selling
* Supply Chain

* Wholesale

Services
* Business Services
» Skilled Labor

Society

e Crime & Law Enforcement
+ Demographics

e Education & Science

+ Geography & Nature

e Historical Data

+ Religion

Sports & Recreation
+ Art & Culture

* Gambling

* Hobbies

» Parks & Outdoors

+ Professional Sports
» Sports & Fitness

* Wellness & Spas

Technology &
Telecommunications

Consumer Electronics
Hardware

Household Appliances
IT Services

Software
Telecommunications

Transportation & Logistics

Aviation

Logistics

Public Transportation &
Mobility Services

Rail Transport

Vehicles & Road Traffic
Water Transport

Travel, Tourism & Hospitality

Accommodation
Business Travel

Food & Drink Services
Leisure Travel
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Origin of our data
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From data aggregator to market research company
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The road to success
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OUR DATA

From quick research
to in-depth analyses
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Statista’'s Data
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SA Xtz | LE OIAIO|E (Insights) 12
v IJI2 SAkt= V&L= Inkl= v O3 QIAJO|E v ELE AT
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. (3) 7Y & HIZ 2|LE
v 58 E I|0[X| (4) AH|X} & HEHE 2|HE v O[FHA QIALOIE
(5) BX| & At| 2| ILE
(6) 2Jt & X| 2|HE
vERE

(1) EH| 2|2 E (Statistics Report)

(2) @HYE 2|ILE (Overview Report)

(3) OF2! CIALO|E 2|ZLE (Market Insights Report)

(4) ZIL| IAIO|E 2| E (Company Insights Report)
(5) H#AM CIAO|E 2|ILE (Consumer Insights Report)
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Statista’'s Data
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https://www.statista.com/chartoftheday/

Statista’'s Data

2|ILE | Reports (1) 6| 12|E 25

* CHZ HIOIX|0f|M 2| ZE SRE' QLIS 24 +~ ASLIC

& ClXg & E3E 2|HE
Digital Trend Reports

56, CIX|Ziet £ OIBXISAND 22 201D
RERCE

Fdidh= FH(0f CHet nEFEQ
s

o
OIS o~ USLICE AW 2O, 2etRE HARE
3

AH[XF & HEHE 2|ILE
Consumer & Brand Reports
BHER}L HISS AE3h= AHIXIOf Chgt 2= A.
AHIXIQ| AH| IHEH 3 HIF0i| CHet B, 2| H,

“12|10 Mo &0f Ciet 22 ZALEHI0HE
HSLICH Crfet =012t LELHe| 1124
HIOIHE E1Is BMR.

17I

[ L &AIY B ZE
Industry & Market Reports

=]
e

Of UHHEIQI Lt 401, 2] A

—

=2

oy ox s ¥
2
im)
rot
Bt J
=
o
HI
mujn
2d
Ok
Ot
Kl
$0
un o>
-
il
H
rot

-
n

o)

o} X & Ar=] 2| ZLE
Politics & Society Reports

A, SLAE, s 8 22 SOf| CHSE XpARE

HES =AQl6 AL

olll

il g & XlE 2|2ZE

Companies & Products Reports

I L2t IHK], g Il =2 ZE A0

CHEE CIOIHE ZEetdh, J1¥ 2ot HIE2l It S,

| QA0 CHSt Chofst HIB S Stolst 4

=
A& LICH

2} & X|¥ B|HE
Country & Region Reports

GDP, =Dt X, 21+t SH & 79 X[t 22

o
70 AH| XHe} FQ Mgl FHIS Hatet 2}
X| 0| $1A 9 JHLOl BH%t SRS HEE

ol
ES

Statistics
& Reports

statista %
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Statista’'s Data
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Statista’'s Data

OIAIO|E | Insights

. O3l QLAO|E

~ Market Insights

JELOAOIES 3= e e 0} QIAfOLE HIB o}
M| Crefet LY ZOF0f| Cifet
X3 (forecast) M Gl SHAI KP

ClIOIEE MISZILITY.

Advertising & Media / Digital
Industrial / Consumer / Financial
Mobility / Country / Health
Technology

HOL| QIAHO|E 3 (Add-On)
2 Company Insights
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O|HMA QIXIO|E(eCommerce Insights)= Add-On H|O|E{ H|O|AQIL|CE.
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70 QIMO|EE= M M| 2H|XIS U0 MO EHIS 20k
Chef 22 HAISE E22AL H|O[E YLITH.
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v Brand Profiler
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https://www.statista.com/global-consumer-survey/surveys#overview
https://ecommercedb.com/
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Statista’'s Data

(1) OF2l QIALO|E | Market Insights
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Statista’'s Data

(2) 250 QIAIO|E | Consumer Insights

‘2530 CIAIO|E(Consumer Insights)'=

M| 567H=2] £H|X} ERMES THteh o~ U=

=222 =Z2AG[O1H H|O|A LT,

v 2008 A 02| QIH RS HIF 22 oF 22 2AL H|OH

v ERIE FX|0f CHeE FOHQl AF AL

v LIZIOI 85 BRI OF 28 OFs
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Welcome to Statista Consumer Insights

s o ssraarmlined market research &

STATISTA BRAND PROFILER
Benchmark your brand

(KERIS CHat 20|

Snapchat

O Consumer
T® Insights

*Add-On

HA S8 FIHE)
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https://www.statista.com/global-consumer-survey/surveys#overview

Statista’'s Data

(3) L] QIAIO|E | Company Insights
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Company
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*Add-On

company IsiGHTS
Gain insights into over 60 million companies
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https://www.statista.com/companies/about

Statista’'s Data

(3) O|HHA CIAIO|E | eCommerce Insights

'0|HHA QIAIO|E(eCommerce Insights)'=
H MAH 2221 AE0], Op3l E|0|A 12|10 J[Ye| FR-EX|H 5
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‘:‘EQ eCommerce

Insights
*Add-On
< ecommerces m Stores  Companies  Marketplaces ~ Markets  Reports  News Q =
eCommerce insights
for your market .
We provide revenue information and cover key performance indicators formorethan30000 M7 ANl
nline st e the most recent figures on eCommerce markets and
et
- Requ b
king Marketpl. mpany Ranking
@ o @ @ ey
EEEEEEEEEEEEEEEE
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Dive deep into key player profiles
statista®


https://ecommercedb.com/

Statista’'s Data
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Publication Finder
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https://www.statista.com/publication-finder

OUR ACCOUNTS

Data access for all Campus
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Campus License
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Campus License

AT 201 B
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Campus License

HHA 2fOpHIA 5=t

For Professors <--------------------oooooooo oo I

v ?_PIEOJ CIolH MY & Xtz LHR22ES S5

0PI =2 XS I8t C1y3t OIS 34|

(APA, Chicago, Harvard, MLA, Bluebook)

+AHA 2O A 54| =&, B+AtE SO
A& HI0IH A Jts

For Academic Researchers . .
AEHE|AE} M€ 2| ILE Q1 ILZXOI A|F O|O[E & 28510

2 AT TR U ER A S 24

zsI

Po - > For Students

v 85,0000H2| F=X|2+ 1707 H AHH0]| CHS* B[O & & 2| 0[H
SHAKEE AFEH SO0 222 AY B0 CHet o8

v PDF, XLS, PPTX, PNG &AI0| {|0|E| CtRZEQ} H|
=22 2| B YHEXLE FH|

Campus

License

-> For All
v LIP3k O|H|Y 0|9 A S EE2610]
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Campus License

HHA 2fOpHIA 5=t

DAILY INFOGRAPHICS
Global stories vividly visualized
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#4: Statista Mobility Outlook
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Thousands of Flights Canceled
& Delayed Over July 4 Break

Canceled and delayed flights landing at/departing from
U.S. airports between July 2, 5am and July 4, 4am 2022
M Delays M Cancelations
15,000+ UsS. lights delayed
1,500 canceled

800

600

400

12am 12am

. < . <
July2 July3 July4

Source: FlightAware
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* procedure to end Senate debate with a vote of 60 Senators or more
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I Investment in Space Blasts Off

Total value of investments in start-up space companies
between 2015 and 2021 (in billion U.S. dollars)
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Source: BryceTech
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*Mercer's Cost of Living Index reflects the prices of more than 200 goods and services,
Source: Mercer
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Let Them Binge!

Share of U.S. adults preferring to watch TV episodes
on streaming services the following way

GenZ M Millennials ™ GenX M Baby boomers
All adults
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Based on a survey of 2,211 U.S. adults conducted March 4-6, 2022
Source: Morning Consult

@®06 statista%

Most Shark Attacks
Happen to Surfers
Victims' activity during unprovoked shark attacks worldwide
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Source: Florida Museum of Natural History
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Reduction in the monthly
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